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PRIMARY LOGO

The Delamar Logotype is strong yet refined. The letterforms 

have been meticulously crafted by hand and spaced exclusively 

for the Delamar brand. Do not alter the letterforms in any way. 

Inconsistencies in the appearance of the Delamar identity will 

weaken its value. 

THE “D” ICON

The secondary ‘D’ Icon is based off  

of the ‘D’ in Delamar. The split in the ‘D’ 

is a nod to the Mountain Laurel leaf -  

a core element of the Delamar brand.  

It should not be altered in any way. 

SCALE

When the Logotyp e, Delamar, and the 

Icon, ‘D’, are presented on the same 

piece of collateral the ‘D’ Icon is always 

150% larger than the ‘D’ in the Delamar 

Logotyp e. 

THE LOGO TYPE 
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LOGOS

COLOR LOGO USAGE
The primary color for the Delamar Logotype

and Icon is Plum. When used on a dark back-

ground, the Logotype or Icon should be white.

HOTEL SPECIFIC LOGOS

SPA LOGO

ALL HOTELS

APPROVED FOR USE

• W E S T P O R T •



COLOR PALETTE

The colors to the right represent the universal color palette of the Delamar Brand and

multiple properties. Do not use alternate colors or variations of the official Color Palette.

BREAKDOWNS

PRIMARY

The primary color for the Logotype and Icon is the Plum. The Plum can also be used 

as a fill color or Pattern color and, when possible, is preferred to using 100% black.

PRIMARY

SECONDARY

The secondary colors are used as fill colors, Pattern colors and headers 

or text callouts. Body Copy is in Black. 

See following page for Secondary colors and combinations.

PLUM

BREAKDOWN
HEX — #2C2D39
RGB — 93 86 108
CMYK — 66 65 39 19
PMS — 5255 U
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COLOR PALETTE

PRIMARY SECONDARY FOR SPA

SECONDARY

PLUM OCEAN (FOR SPA)

CHARCOAL LIGHT GREY BLACK

BREAKDOWN
HEX — #444444
RGB — 68 68 68
CMYK — 71 63 55 22
PMS — 426 U

BREAKDOWN
HEX — #2C2D39
RGB — 93 86 108
CMYK — 66 65 39 19
PMS — 5255 U

BREAKDOWN
HEX — 8-8486
RGB — 142 120 128
CMYK — 34 4 10 2
PMS — 551 U

BREAKDOWN
HEX — #AEADAF
RGB — 174 173 175
CMYK — 14 9 9 23
PMS — COOL GRAY 5 U

BREAKDOWN
RGB — 0  0  0
CMYK — 0  0   0   100
PMS — PANTONE BLACK
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ILLUSTRATION
We have established an illustration style for the 

brand which consists of simple line drawings 

with minimal line shading. The illustrations are 

better when they are of simple moments of the 

Delamar experience, a sailboat, a bottle of wine, 

an Adirondack chair.

The illustrations should always be presented as 

deep plum on white, or white reversed out on 

our deep plum color.



TYPOGRAPHY

Delamar uses three typefaces: Cormorant Garmond, Bicyclette and Proxima Nova. 

Can use the family if needed semi-bold, Italic, condensed, etc...) depending upon usage. 

HEADLINE FONTS  (ALWAYS CAPS) 

C O R M O R A N T  G A R M O N D
ABCDEFGHI JKLMNOPQRSTUVWXYZ
1 2 3 4 5 6 7 8 9 0

P R OX I M A  N OVA  S E M I - B O L D
a b c d e f g h i j k l m n o p q r s t u v w x y z 
A B C D E F G H I J K L M N O P Q R S T U V W X Y Z
1 2 3 4 5 6 7 8 9 0

SUBHEAD FONTS  (ALWAYS CAPS)  

B I CYC L E T T E  B O L D
A B C D E F G H I J K L M N O P Q R ST U V W X Y Z
1 2 3 4 5 6 7 8 9 0

C O R M O R A N T  G A R M O N D
ABCDEFGHI JKLMNOPQRSTUVWXYZ
1 2 3 4 5 6 7 8 9 0 

BODY COPY FONTS

P R OX I M A  N OVA
a b c d e f g h i j k l m n o p q r s t u v w x y z 
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ILLUSTRATION
We have established an illustration style for the 

brand which consists of simple line drawings 

with minimal line shading. The illustrations are 

better when they are of simple moments of the 

Delamar experience, a sailboat, a bottle of wine, 

an Adirondack chair.

The illustrations should always be presented as 

deep plum on white, or white reversed out on 

our deep plum color.

ART ELEMENT
The primary design element used occasionally 

supporting the Delamar Brand is a bold, abstracted 

Pattern based on the leaves of Connecticut’s state 

flower, the Mountain Laurel.

TREATMENT

Sections of the Mountain Laurel are enlarged and 

screened as a subtle background pattern as shown  

in these boxes below.



TYPOGRAPHY SAMPLES

  BODY COPY
- PROXIMA NOVA
- FONT SIZE: 10 PT
- LETTERSPACING: 0
- LEADING: 17

  SUBHEAD LINE
- BICYCLETTE BOLD
- FONT SIZE: 14 PT
- LETTERSPACING: 130
- LEADING: 17

HEADING
- BICYCLETTE LIGHT

- FONT SIZE: 28 PT
- LETTERSPACING: 150

BROCHURE INSIDE

BROCHURE COVERS
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ROOM KEYS

CARD HOLDERS

ROOM #

INSIDE LEFT INSIDE RIGHT POCKET

A RT I SA N  R E STAU R A N T, 
 TAV E R N  &  GA R D E N

860.937.2525
 

Complimentary Breakfast
Mon-Fri: 7:00am-9:30am

Sat & Sun: 7:00am-10:00am
 

Brunch I Lunch I Dinner
 

S PA
860.937.2466

Mon-Sun: 9:00am-7:00pm
Located on Second Level

F I T N E S S  C E N T E R
Located on Ground Level
24 hour room key access

 

BACK FRONT

1 Memorial Road 
West Hartford, CT 06107

860.937.2500 I delamar.com

Raym
ond Rd.

Trout Brook Dr.

Boulevard

Burr St.

Memorial Rd.

Farmington Ave.

Kingswood
Oxford
School

Pharmacy at 
Blue Black 

Square

Bridgewater
Chocolate

S.
 M

ai
n 

St
.

Trout Brook 
Trail

(Walk/Bike)

PHOTOGRAPHY + TYPOGRAPHY

Photography used to capture the essence of place. Showcase special details and accents 

to leverage each hotels distinctiveness. Photos are contemporary and vibrant. Open to  

lifestyle photography while embracing diversity. Type is always given enough white space 

for a more elegant and clearly defined look.
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WELCOME NOTECARDS

“D” IS USED AS A SMALL 
REPRESENTATIVE ACCENT

SAMPLE COLLATERAL   
PHOTOGRAPHY + FONTS

DELAMAR BRAND GUIDELINES



SAMPLE COLLATERAL   
PHOTOGRAPHY + FONTS

PROMOTIONS

SPA MENU MINI BAR MENUS
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- Adventure
- Aesthetic
- Affluent
- Approach
- Artful
- Artistic 
- Authentic
- Awaken
- Balance
- Book
- Boutique
- Celebrated
- Chic
- Classic
- Collection
- Comfortable
- Community 
- Connection (s)
- Contemporary
- Conversation
- Crafted
- Culinary 
- Curated
- Cuisine
- Culture
- Customized
- Decadent 
- Design
- Destination 
- Distinctive
- Diverse
- Dynamic
- Discover
- Elegance
- Elevated
- Encouraged
- Embody
- Embrace
- Engaging
- Escape
- Exclusive
- Excursions
- Expeditions
- Experiences
- Explore
- Family

PREFERRED WORDS
- Focus
- Finest
- Friendly
- Fresh
- Furry friend 
  (dog friendly)
- Furnishings
- Getaways
- Guests
- Harmonizing
- Harvesting
- Healing 
- Holistic
- Hospitality
- Hospitable
- Indulge
- Inspired
- Inspiration
- Interesting
- Immersion
- Indigenous
- Journey
- Landscape
- Local Flavor
- Locally sourced
- Luxury
- Modern 
- Multi Cultural
- Newly constructed
- Opulence
- Organic
- Packages
- Palette
- Passion
- Preferred
- Prepared
- Private
- Rates
- Redefine
- Refreshing
- Refurbished
- Reimagined
- Rejuvenate
- Relaxed
- Relaxation
- Renowned

- Restorative
- Ritual
- Savour
- Sensibility
- Signature 
- Skillful
- Sophistication
- Specialty
- Style
- Suites
- superb
- Tasteful
- Therapy
- Timeless
- Traditional
- Tranquility
- Unchartered
- Understand
- Understated
- Unexpected
- Unforgettable
- Unique
- Unparalleled
- Welcome
- Wellness
- Whimsical
- World-class  
- Renewal 

Preferred Phrases
- “Home away 
   from home”
- Relaxed luxury

Do Not Use
- Amazing
- Conventional
- Corporate terminology
- Great
- Incredible
- Regional 
- Unbelievable


